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#HealthITChicks



Changes to 
lifestyle in the 
US due to COVID-19
www-statista-com, 

May 12, 2020



Dramatically Increased use of technology

PwC’s Health Research Institute 

April 2020 survey found an 

explosion in telehealth with 

about 16.5 million Americans 

have started using telehealth in 

the past couple of months.

88% of these new users said they 

would use it again. 

Greater reliance on technology

Education Telehealth Communi- 
cation News



In-home media use by US internet users (March 2020)

32% spending longer on social media (e.g. Facebook, 

Instagram, Twitter etc) 

17% spending longer on messaging services (e.g. WhatApp, 

Facebook Messenger, etc) 

30% of consumers in the U.S. say they’re sharing their opinion 
more on social media as a result of the outbreak



Increased time 
spent on 
Social media



#bananabread



Seeking the latest COVID-19 news 

• 80% of US & UK consumers 

consume more content since the 

outbreak

• 68% of consumers are seeking 

out pandemic updates online over 

any other activity

• GlobalWebIndex April 2020



Most trusted sources of news for coronavirus information in the 
US as of March 2020



3 health 
organizations on 
social media



CDC: youtube 



CDC: instagram



WHO is on an even wider variety of platforms

• World Health Organization posts 
educational videos and health challenges 
such as #SafeHands on TikTok

• On WhatsApp, WHO launched a chatbot 
to warn people about the coronavirus' 
dangers 

• On Facebook, Twitter and LinkedIn, WHO 
has held question-and-answer sessions



The World Health Organization is 
using its verified account to share 
videos which provide critical updates

Tiktok & WHO: COVID-19 Information Program



Ma department of public health on twitter 
#MaskUpMA



#maskupma: outreach and partnerships



Covid-19 on social media

Humor

News

Commentary, conspiracy theories, and misinformation



#Emotion



#FEAR



Early (Jan 2020) 
humor



Early humor



toilet paper







Humor can educate or can lead to more...



When you get news and information about the 
coronavirus outbreak, do you generally find it…

 Survey of U.S. adults conducted April 20 to 26, 2020. Recommended citation: Pew Research Center’s American News Pathways data tool.



of high school students 
failed to challenge the 

credibility of an unreliable 
source. (Stanford Study)

of adults correctly 
classified all five factual 
statements (vs opinion 

statements) presented to 
them. (Pew Study)

96% 26%

THE CHALLENGE OF DISTINGUISHING MISINFORMATION





+ Greater 
awareness of 
“fake” news and 
false and 
misleading 
information

- News is more 
politicized



Social media echo chambers: vaccination

Information gets bounced around in clusters or “echo chambers” on social media

Johnson et al., 2020

There are fewer 
individuals that are 
anti-vaccination, but 
over twice as many 
clusters.



This uncertainty is present across social media platforms

● “Government agencies run the risk of losing control 
of the risk communication process if they do not 
act swiftly to dispel misinformation.”  

● The mismatch in perceived threats and cost and 
benefit of certain health behaviors could result in 
distorted understanding in the general public. 

??



Plandemic



Conspiracy theories: Plandemic

Survey by Pew Research Center: (71%) of Americans have heard of a conspiracy theory circulating 
widely online that alleges that powerful people intentionally planned the coronavirus outbreak. 

1/4 of U.S. adults see at least some truth in it 

Of those that say the theory is probably or definitely true:

48%: have a high school 
diploma or less education 

38%: have completed some 
college but have no degree 

24%: have a bachelor’s degree 15%: have a postgraduate 
degree.

https://www.politifact.com/article/2020/jan/24/fact-checking-hoaxes-and-conspiracies-about-corona/
https://www.pewresearch.org/topics/coronavirus-disease-2019-covid-19/


misinformation: hydroxychloroquine



youtube
D’Souza et al. (2020)

● Useful and misleading videos had 
similar # of views

● Accurate & reliable information from 
may not reach the majority of 
internet users.



As of Sept. 21:
• 27 million views
• 55K comments

Youtube: The Coronavirus Explained & What You Should Do, March 
2020



Twitter

Saad et al. (2020):
   
Countries with a lower pandemic spread had a 
higher volume of COVID-19 related trends/tweets 
that emphasized preventive measures.  

Twitter can be useful for widespread information 
dissemination.



can Social media 
platforms REMOVE all 
this misinformation?



Tik Tok
Platform for short form mobile videos.

Community Guidelines: “Our guidelines 

prohibit misinformation intended to 

deceive or mislead the public.”

Partnership with World Health Organization: 

“Learn the facts about COVID-19”



Tik Tok: removing misinformation
July 17, 2020:

● TikTok deleted roughly 29,000 
coronavirus-related videos in Europe 
for breaking its rules.

● Approximately 3,000 of those 
contained medical misinformation.



MISINFORMATION can be dangerous

“Misinformation… may cause people to turn to 
ineffective (and potentially harmful) remedies, 

as well as to either overreact (e.g., by hoarding 
goods) or, more dangerously, underreact (e.g., 
by engaging in risky behavior and inadvertently 

spreading the virus).” 



Li et al. (2020)

● Participants who received more 
COVID-19-related health information 
online reported more frequent effort to 
engage in all types of preventive 
behaviors

● Those with positive cases in their social 
circles were more likely to be tested. 

Quality information → 
 preventive behaviors

Keep surfaces cleanMaintain social distancing

Wash your hands Don’t touch eyes, nose 
or mouth



Tools to ward off 
misinformation



The News Literacy Project, a nonpartisan 
national education nonprofit, provides 

programs and resources for educators and the 
public to teach, learn and share the abilities 
needed to be smart, active consumers of 

news and information and equal and engaged 
participants in a democracy.

—News literacy project mission

”



Remember: double check

Pennycook et al. 2020:

● People share false claims about COVID-19 partly because 
they do not consider whether content is accurate before 
deciding to share.

● An accuracy reminder at the beginning of the study nearly 
tripled the level of truth discernment in information 
sharing.



How to spot Conspiracy theories

7 traits of conspiratorial thinking:



Avoiding “treatment” scams

Mackey et al. (2020): From March to May 2020, nearly 2,000 fraudulent 
postings [on Twitter & Instagram] tied to fake COVID-19 health products, 
financial scams, etc.

Look out for:

Mentions of bulk or rapid sales, cheap pricing, and questionable claims, 
such as FDA approval or specific certifications.

 Products, such as COVID-19 testing kits, imported from abroad. 

 Business being conducted through social media direct messaging or a 
communications app, like Skype or WhatsApp. 



Who page: how to report misinformation



• Meet people where they are

• Users are spending an average 
of 52 minutes per day on TikTok

• Physicians are using it for 
evidence-based information

Doctors take to tik tok

https://vm.tiktok.com/ZMJAc15Yj/
https://vm.tiktok.com/ZMJAvohcg/



Healthcare workers turn 
to social media to raise 
awareness, lobby for 
more supplies and build 
support during pandemic.

The examples here show a 
group of nurses using trash 
bags as “PPE” and call for 
the public’s support for 
making more PPE. 



How you can help: 
have a social 
media presence 
and use it -
Creatively



Dr. Duncan Grossman, 
medical resident in 
Brooklyn, photographed 
colleagues to show what 
their daily lives were like



My social media success: 3 questions

•With Tufts fully online after 
spring break, everyone’s 
lives changed

• What’s been hardest?
• Has there been a silver 

lining?
• What are you doing to stay 

safe?



My consultation with Katie Strollo, Director, 
Digital Experiences, University Communications 
and Marketing, Tufts University

• Asked the communications teams at the 
various Tufts schools to help us find students 
who would participate

• Found 3 students who were interested and 
filmed themselves answering the 3 questions

• Came up with Tufts Together as a name



Tufts Together

• Callout at the end of 
the Instagram story 
asking viewing 
students to share 
their own story

• Promotes 
connectedness and 
support as well as 
sharing advice



sites.tufts.edu/socialmediatoolkit



offline is important Too

Did you… wash your hands?

Is this effective?



The responsibility to promote evidence-based information is on all 
of us.
● Read before you share
● Understand before you promote
● Be thoughtful when reposting

More resources: healthnewsreview.org

 News literacy: in your 
(washed) hands
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